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| .  METHODOLOGY

1.1. Research Objectives

The main objectives of this qualitative research were to explore the following of low-income
individuals and households in Myanmar:

1 The drivers behind consumers views, perceptions and behaviour on all aspects relevant to
financial inclusion

1 The current take-up of formal and informal financial services and reasons for take-up as
well as non-take-up;

9 Financial behaviour with regards to the use of formal and informal financial services and
reasons for behaviour; and

1 Thelandscape of access and products used by consumers.

1.2. Research Design Overview

The study applied different qualitative methodologies to be able to get a comprehensive and
holistic view of the issue of imaking access
areas. The following methodologies were used

9 Focus Group Discussion (including demographic profiles and PRA exercises)
1 Home Visits and visual follow-up (including demographic profiles)
1 In-depth interview with key informants (including demographic profiles)

Each method focused on a different perspective to get a holistic view at:
1 Community level (FGD)
91 Individual level (Home visit)
1 Formal/Informal supply side (KlI interview)

1.3. Sample

The study included the following low income and subsistence-level target groups to explore the
demand side:

Casual labourers

Small scale farmers (own less than 5 acres of land)
Female-headed household

Migrant workers .

Small business owners like trishaw-drivers or snack sellers

=A =4 =4 - =9

From the supply side of the formal/informal credit sector, the following were interviewed:

1 Money lenders, pawn shop owners, brokers/dealers
1 Semi-formal lending facilities such as community loans and savings institutions

1 Free funeral service groups
Myanmar Survey Research
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Table 1. FGD Sampling Frame (10 FGDs)

FGD (Yangon urban)
Type Respondent Age Area
Using some formal Female 1 group, 30-50 years Town
product
Using some formal Young female 1 group, 22-30 years Town
Using some formal Male 1 group, 30-50 years Town
Using some formal Young male 1 group, 22-30 years Town
Total | 4 groups
FGD (PhyaPon urban - Delta)
Type Respondent Age Area
Using some formal Female 1 group, 30-50 years Town
product
Using some formal Young female 1 group, 22-30 years Town
Using some formal Male 1 group, 30-50 years Town
Using some formal Young male 1 group, 22-30 years Town
Total | 4 groups
FGD (Pakokku urban - Dry)
Type Respondent Age Area
Using some formal Female 1 group, 30-50 years | Town
product
Using some formal Young male 1 group, 22-30 years | Town
Total 2 groups

NOTE:

product Use of formal products

Table 2. Home Visits Sampling Frame ( 34 home visits)

0 Quided twona mdvedformal financial products; 6 6 S d me nuaeld 6né formal

HV (Yangon urban)
Type Respondent Age Number

Using formal product Male/female 30-50 1
Using formal product: young Male/female 22-30 1
Using some formal product: Male/female 30-50 1
Using some formal product: young Male/female 22-30 1
Using no formal products Male/female 30-50 1
Using no formal products: young Male/female 22-30 1
Small business owners using formal Male 25-50 2
products Female

Small business owners not using formal | Male 25-50 2
products Female

Female headed households with migrant | Female 25-50 2
income earners

Migrant workers with family in rural areas | Male 25-50 2

Myanmar Survey Research n
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| Female \
Total | 14 HVs
HV - Villages (Delta, Dry)
Type Respondent Age Number
Small farmers Male/female 25-50 4 in Delta area
(At least, 2 in Delta and 1 in Dry must 2 in Dry Area
have had taken MABD loans)
Farm labor/Casual labor Female 16-50 2 in Delta
(spread of | 1in Dry area
ages)
Farm labour/Casual labor Male 16-50 2 in Delta
(spread of | 1in Dry Area
ages)
Family of migrant workers Male 22-50 2 in Delta area
Female 2 in Dry Area
Salaried employee with some formal Male/Female 30-50 2 in Delta area
products (only Government Staff such as
village authorities, school staff, nurse will
be available in village)
Small business owners using some Male/Female 25-50 2 in Delta area
formal products
Total | 20 HVs
Table 3. Key Informant Interviews Sampling Frame (K1l i 16 in Total)
Kll (Yangon, Delta, Dry, Coastal)

Type Area Number Total Kl
Regulated Credit Township 2 per township 2 in Yangon
provider 2 in Delta area
Unregulated credit Villages only 2 per village 2 in Yangon
provider 2 in Delta

2 in Dry area
Management of Township and village 1 in township 2 in Yangon
group 1 in village 2 in Delta
2 in Dry area
Total | 16

1.4. Definition of terms

p r adleasttosedof formaBgroduct! frdm thee

9 transactions such as savings or current account or cheque book

U0 NnUse of some f or mal
following:
insurance
loans

= =4 =4 =

debit cards (MPU)
International Credit card

Myanmar Survey Research n

us



Making Access Possible i Myanmar Survey Research | 2013

remittances

hire-purchase

billing system (phone, electricity),

gift cards (debit card)

Must be the main decision makerforusi ng fAisome formal financi

=A =4 =4 4 =9

1.5. Location

To understand the prevailing situations of access to credit for low and subsistence level people,
the study conducted fieldwork in the following areas:

9 Yangon: urban and outskirts of Yangon
1 Ayeyarwaddy Region: PhyaPon township and surrounding villages
1 Dry Zone: Pakokku township and surrounding villages

1.6. Timing

The fieldwork was conducted in March 2013.

1.6.1. Deliverables
This document is the summary report of the study. Four case studies form part of this
report:
9 Case study of Yangon small business owner
9 Case study of Yangon affluent handicraft trader
9 Case study of rural farmer 1
9 Case study of rural farmer 2

In addition to this summary report, the following documents are also available on
request:

34 short summaries of HVs

Kll summary for Microfinance co-op

KIl summary for MADB

Kll summary for registered pawn shop

Kll summary for money lender and unregistered pawn shop
KII summary for funeral services

Kll summary for saving group

6 detailed FGD transcripts from PhyaPon and Pakokku
Debriefing transcripts

©oNoGOsLDN R
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2. CONTEXT: COLLECTIVE STRUCTURES

2.1 Collective structures - relationships and responsibilities

2.1.1. Household

The basic structure of collectivism in Myanmar is the household, which, in most cases, is an
extended family, often with three generations living in the same house. Most Myanmar parents
take care of their children irrespective of their marital status. This may be attributed to more
than one reason: the house belongs to the parent, elderly parents that need support and care
from their children, elderly parents with children in whose name the property is transferred OR
elderly parent with single unmarried child.

Since siblings accept a collective responsibility towards their parents, households typically
consist of parents living with at least one child. Married respondents often live with their parents
on the parentsé property, someti mes in a s
parents. Siblings living elsewhere contribute proportionally to the income of these households,
depending on their respective incomes.

Based on Buddhist principles, respect and care for parents are highly valued. Depending on the
economic status of the parents, financial care for parents is often shared amongst siblings.
Where main income earners of the households live outside, either in Yangon or abroad,
remittances support the household activities. These remittances may be regular or during
special events. Most often, other members of the family engage in small activities to provide for
the household. This is again dependent on the socio-economic status of the household.

Contributors to the household income were dispersed in Myanmar itself (often the case with
rural respondents); some resided outside the borders of Myanmar.

2.1.2. Community Structures

The next collective community is structured in the immediate area around the house, which
could be the street (a group of 10 - 50 houses based on the length of the road) or the ward
(group of more than hundred houses based of number of streets).

Ward (yat kwet) and village-tracts (kyay ywa ok su) are the first tier administration. Village tracts
are groups of adjacent villages (kyay ywa) in rural area. Wards and village tracts are included in
towns (Myo) or townships. Districts consist of townships (myo ne) that include towns.

For administrative purpose, ward administrative or village administrative committee is organized
with ten-household heads, hundred-household heads and some representatives of people who
live in the ward or village. The ward committee is also involved in community development
programs such as immunization campaigns, religious events, election, sports activities, and
literacy education. In addition, the ward or village committee plays the role of an arbitrator in
disputes between money lenders and borrowers 1 although this is not part of their formal duties.

Myanmar Survey Research
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Village authorities are the main administrators at the village level. On the advice of the township
authorities, village authorities are involved in the same events as the ward authorities, on a
smaller scale.

Within the community, respected monks, elders and other interested people come together for
organizing various activities such as free funeral services for those in need, eye clinics, health
care activities and religious events. Most times, community members are involved in
intervention programs by local and international NGOs as well as UN agencies. Community
health workers, volunteers, health volunteers from the community participate in the programs.
Their participation at various levels ensures training, capacity building, and long term
sustainability of a program.

Recommendations from ward or village authorities are often required for loan applications.

2.1.3. Religious community

Religious affiliation was the most important demographic variable that influenced behaviour in
Myanmar. According to official statistics, 89% of the Myanmar population is Buddhist. almost
all respondents were Buddhist.

The Buddhist way of life filtered through many attitudes and behaviour and has a definite impact
on financial behaviour i these are explained in detail in the rest of the document under the
relevant headings.

The religious community functions collectively, often within a ward or village. At the ward,
religious activity is more prominent, simply because of higher population. This relates mainly to
humanitarian aid, which seems to be taken care of within religious community structures rather
than by the state. Part of the Buddhist philosophy is to take care of orphans and poor people.
Health care is also often part of the shared responsibility of this community.

The collective structures provide individuals with emotional and material security: financial
contribution is voluntary with no expectations from any body and responsibility is shared.
However, individuals who are not able to make financial contributions are not ostracised or
marginalised; it is accepted that, if someone can contribute at all, they will; sharing in the
collective benefits does not depend on financial contributions.

The communities organise themselves, with very little formalisation; women often take the
initiative to organise collections of donations 1 this takes place on a regular basis: either for food
for the monastery, for an upcoming religious festival, for Dhamma preaching event, for helping
the vulnerable who suffered disasters like cyclones. They seem to prefer small donations on a
daily basis rather than bigger sums less frequently. In the focus groups in Yangon respondents
often mentioned amounts of 500 Kyats or 1000 Kyats as donations; in rural areas amounts
between 100 and 500 Kyats were mentioned. With big festivals like Thingyan (New Year festival
of Myanmar), collection of donations might be organised a little bit in advance.

Monks are often prominent in the leadership of communities; community members might reach
consensus on certain topics, but often the monk would take the initiative to action these. This

Myanmar Survey Research
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seems to be the case particularly with health care. For example, organization leads by Sitagu
Sayadaw has funded many social projects in Myanmar, including water pumps and construction
of hospitals and he is known for his charismatic leadership and practices of socially-engaged
Buddhism.

Eye clinic organized by monks in Shan state, Myanmar
(Source: www.shweparami.org)

2.2. Equality and decision making authority

Reaching consensus is an important organising principle in the Myanmar society; by way of
exception was outright authority by for instance a father of the household mentioned. This was
the case in rural areas as well. The views of the elders in the household are respected. Women
are included in decision making or, at the very least, able to influence decisions. Many
respondents said that the woman of the household has the sole responsibility for financial
management.

It is common practice that heads of households (father) gives his earnings to the mother, who
manages household finances.

Outside of the household, in the larger community, people accepted the decision of the village /

ward authority without question. As peopl eds day to day Iliveliho
chores left them with little time to follow politics, they relied on the advice and initiative of the

local authorities.

ifSome quarters do not get | oans as the <ch
take responsibility for such scheme, but our chairman understands that it is for the poor so
he all ows PACT tFRemaefg@6D, a0t5e yedrs Pakokka, Dry Zone
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The financial decision making authority was often shared between the adults of the household,
parents who lived with their children in most cases did not interfere with decisions, but advised
their children when required. If parents had theirownincome s, t he parent so
most.

Single female respondents, who stayed with their parents, especially where the father still
worked, were not always included in the decision making.

Women take the role for budgeting and financial problem solving too. Some women
respondents in Yangon are both housewife and earner. These respondents run small business
on their home front or in areas close to their home. In most cases, women are more familiar
with unregulated pawn shop and money lenders than men, because it is their responsibility to
manage finances.

i | manage al l household income and expendi
including food, donation and social contribution and keep the amount to cover all expenses
separately. Then | check how much left in hand as surplus; if | have 100 000 Kyats, | use
t hat money to buy gol dTeachen dlmyearst old,f nwamried $emale
PhyaPon

il earn money and determine how much | spe
who lives in the country side. When | became a nurse, | donot need to t ¢
fat her . It 6s my t uFNurse, @migrantpprker, 29 yearng old aad singler .

female, South Dagon, Yangon
AMy wife has authority to deci-darriedoldér mem kGd
(31-50 years), Yangon

ifMen donot want to borrow from ot her s. As
by borrowing fr om-Awiféadwasd admnisttatore47 years ald, Rakokku

Only two of the female respondents in the Yangon groups functioned quite independently: one
lived on her own and made all her own financial decisions; the other lived with her mother, but
the mother contributed most of the household income 1 therefore she had total control over her
own money (which she mostly saved.)

fi Mgnain business is selling cloth. | make good money from this business. The profit
money that | get, | do my second business of money lending. | lend money for a fee.

| am single and | live with my mother. She takescareofhou s ehol d expensefd
to contribute. So, | have my own money ano

-Fabric seller, female, 22-30 years, Yangon

The authority of the ward committee is still administratively regulated, but since 2012 the
committee is elected, no longer appointed, and women are eligible to become ward or village

Myanmar Survey Research
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administrative committee members. Ward committee members receive very little remuneration;
they fulfil these roles as a service to the community. Members are chosen based on their
administrative ability, educational level and standing in the community, not (necessarily) based
on age.

On numerous occasions during the interviews respondents said that they would refer a decision
to the ward committee or ward leader.

2.3. Gender

It is left to women in Myanmar to juggle the household budget; men are mostly involved in
decision making when larger sums are to be spent. The first item of expense to be trimmed in
difficult financial times is food expenses: women have to find cheaper ways to feed the family,
and may forego a meal, in order to feed her family.

Women in Yangon seemed to be confident in many spheres, including business and handling of
finances. It was particularly noticeable that a number of the female respondents were not
married. In some cases this related to family responsibility, for instance being the oldest
daughter; in other cases it was obviously out of personal choice.

Even in rural areas women were involved in household financial decisions. They often fulfilled
leadership roles, even in official positions like ward leadership.

fin our heads of ten households group,(Hse Eain Hmu) there are two women who take
responsibilities for facilitating between the ten households and are involved in village
development committee. There is neither favour nor discrimination towards women 01 Male
Head of iTen householdsg 31-50 years, village in Pakokku

Men often hand over their earnings / incomes to the woman, for her to manage the household,
manage education of children, and pay off debts.

Most NGOO6s have a fAgender ¢ omfoous@moneeninraoralaréasi r  pr
for financial empowerment. Self help groups offer benefits and financial services to women only.
Onesuch exampl e i shitlhder enSavienittheatC v e, i n which ¢
five could participate. In one Pakokku village, 26 mothers with children under five save 500

kyats per month, each mother is eligible to borrow 5000 kyats per month at 2.5% interest.

Money for medical expenses for children under five, is available for those in need. The fund

manager is a male villager and one woman takes the secretarial role. Their purpose of saving is

healthcare for their children.

As mentioned earlier, women are more aware of the unregistered pawn shops operating in their
area than the men. In most case respondents mentioned that women have to approach
pawnshops on behalf of their husbands i because the men are too embarrassed to do it
themselves.

The current changes in Myanmaro6s shift to democ
consumption and knowledge. Most houses prominently and proudly display pictures of Aung
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San Suu Kyi. One respondent explained the potential impact of exposure to international media
on the role of women in Myanmar:

fBefore 2011, | did not have access to media as we do today. | respect Daw Aung San Suu
Kyi, and at that time did not know that there were women leaders and Presidents in other
countries. Now | feel inspired, and | believe that women from my country can play a bigger
role notonlyinthecount ry but oluSmali bdsshnesaman, 830 lears, Yangon

Women in MBA graduation ceremony; Women in business training
(SourceMyanmar Women Entrepreneurs' Association, 2013

2.4.Functioning of informal collective structures

A country's financial system plays a critical role in its economic development. It is the vehicle
through which the means of exchange are created, resources are mobilized and allocated, risks
are managed, government spending is financed, foreign capital is received, and it is via financial
institutions that individuals can protect themselves against economic fluctuations.
Notwithstanding this essential role, Myanmar has not had a properly functioning financial
system for decades.

Against this backdrop, communities have organized remarkably well numerous financial
collective structures, to an extent that they function quite well in the near absence of formal
financial structures.

The following self-help informal collective structures were mentioned frequently in Yangon:
Savings pool lottery

Funeral assistance

Health assistance

Donation groups

=A =4 =4 =4

People in rural areas only collected money for celebrations and sometimes for funerals, but this
is not done in a structured manner. Few savings pool lotteries, funeral assistance schemes, and
donation group collective structures were mentioned in the rural areas.
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Q¢ Kdzl Kl ¢ OKLE Ot AYAO O2y (N6 dzi 68 CNBS
(SourceMSR, 2013

18 e
e KA
V . " N

CNEBES Cdzy SNI f hpatshRIFhneral Adsigtadde hiltb&naas
(Source MSR, 2013Free Funeral Service Soc)ety

NGO initiated self-help groups in Myanmar mainly cater for women in rural areas. However, the
reach of these self-help groups was not clear from this study.
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(A) PACT members attended orientation meeting and training for getting microfinance;
(B) Savin@nd loan record book with member card
(Source http://dharanainasia.wordpress.conMSR 2013

UN Agencies and International NGOs have set up and fund semi-formal financial collective
structures in the rural areas. The most prominent NGOs are PACT, Save the Children, and
World Vision. The prominence of NGO schemes might explain why collective structures initiated
by the population themselves were not mentioned in rural areas. Most of these rural financial
structures serve as microfinance for micro and small enterprises.
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3. ECO-CULTURAL FRAMEWORK

3.1. Connectivity

The Finscope Livelihoods model identified connectivity of the community and of the household

as important predictors of financial inclusion.

Mobile phones are now becoming the most prestigious item to be owned. Mobile phones are
seen in wards and in urban areas. At the village level, mobile phone penetration is much lower
than wards. Affluent people own mobile phones, and make an income of it by using them as

Afipay phoneso, making connectivity easier.

family members in other areas. Satellite dishes were also in evidence in rural areas, mainly with

affluent people.

(A) Telecommunication infrastructure iffangon; (B) SKY NElishin individual house
(Source MSR, 201B

ifiThere are many changes in our country. I
have better financial well being. Nowadays, everyone within my community has a mobile
phone. Maybe because of importing many items, the price will go down. Ordinary people can
af ford t o -lEomployedBemald, 22-:30years, Yangon

Al f something happens in Myanmar, news sp
can be watched. Wi-Fiisavai | abl e and internet can be b
Older Female, (FGD), 31-50 years, Pakokku

"There is improvement in our village. Villagers can now afford automobile, motor cycle,

mobile phone and TV. Now | have good connection with my son who works in another state
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by calling whenever | want to talk with him" i Female casual labour, 31-50 years, Pakokku

Satellite disc, Skynet disc and sign of telephoe servicie grocery store in
PhyaPonSource MSR, 2018
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Telecommunicatiortowers in PhyaPorn(Source MSR, 2018

There is a correlation between financial well-being and connectivity: for example, respondents
from PhyaPon urban were more financial stressed than respondents from Pakokku urban. One
village from PhyaPon Township was selected for this study. Respondents from this village were
financially better off than respondents from Pakokku urban; even farm labour or casual workers
could access micro finance services from PACT.
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In the demographic questionnaire used during the recruiting stage, specific questions about
connectivity were asked. Based on the finding from this qualitative study conducted in 3 regions
(Yangon, Pakokku and PhyaPon), accessibility to media touch point such as TV, radio, mobile,
internet, and electricity are presented below.

Table 14. Media Touch Points in Study Areas

. : Yangon Pakokku Pakokku Phyapon Phyapon

hf\igéig?gge?:?rligtf Nod4 (Urban) (Rural) (U)r/bgn) (RyurFe)ll)
(HV+FG) | N=16 (FG) | N=6 (HV) | N=32 (FG) | N=14 (HV)
TV 44 16 1 8 7
Radio 22 16 4 8 11
Mobile 26 5 1 1 4
Internet 9 0 0 0 0
Access to Electricity 44 16 0 11 10

Source: MSR

In the urban areas, TV is common in households. In the rural areas, TVs are used, often
powered by batteries or generators, mainly to watch movies and soap operas. Satellite dish are
owned by few affluent people in the village, they have access to international channels.

(A) TVs owned by respondeim Yangon (B) TV owned by the respondent in Delta
(SourceMSR 201B

Radio is most common in both rural and urban areas, and the most common source for
obtaining news and information. Music, sports, Dhamma teachings, and chat shows are
common radio programs listened to by women and the young. Elderly males follow the news
bulletins and share news among family and friends.

Mobile phones are more common in the urban areas. With SIM card prices slashed and cheap
Chinese made handsets easily available, rural areas are bringing in connectivity closer home.
Mobile phones are often used for chatting, SMS, and exchanging photos. Smart phones are
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gaining popularity in the urban areas, and latest versions are being snapped up by upscale
Yangonites. At the time of the study, mobile phone penetration in the rural areas was much
less, compared with Yangon.

Internet cafes are increasing in the urban and ward areas. Connectivity is often slow and un
reliable. For people in the rural areas, internet is very new, with most people not being able to
connect or relate to technological innovations. The main reasons for not being able to connect
to technologies are the lack of information, and lack of money to buy mobile phones, lack of
time, and lack of interest. The older generation also do not see the need to own phones. In the
rural areas, there are some affluent people who own mobile phones, those with mobile phones
use them aghofmma OIn apite ofaleeldifficulties, people in rural areas manage to
stay in touch with family who have migrated out to the city or moved abroad.

However, the younger generation in the wards and urban areas are exposed to new changes in
the communication scenario of Myanmar, plans and prices.

Electricity supply is erratic with urban and ward areas often facing power outages or voltage
fluctuations. Some rural areas do not have electricity. People in the villages use rechargeable
batteries to light up their homes for a few hours each day. In the sample village from PhyaPon,
some households could access electricity from private generators during night times only.

Gasoline generator, Voltagesgulator, Battery used by respondents for electricity
(SourceMSR 201B

3.2. Perceptions on financial well-being

Most respondents were not satisfied with their current economic situation. Almost all hoped for
better incomes to realize their aspirations.

In rural areas, day to day survival took over any hopes and aspirations for the future. There is
no guarantee of employment all through the year, so incomes are not stable or even consistent.
Most often, members of the household engage in small business to supplement the main
income. Employment is also seasonal i there is a constant dip and rise in incomes. Severe
weather brings unforeseen situations, forcing families to limit number, and portion of meals.
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o!'o [/ I adz ¢ A I NFhydPono 2 dzZND B & HzR tiza § I NJakokku 6 2 dzNX &
(SourceMSR, 2018

The people in Yangon were relatively well off compared to the rural population; however, based
on information given by respondents, there are many people in the city who are very poor.
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The tpe of houses shaosithe financial well being of respondent.
0! 0 wSALRYRSY(IQad KBisSS LYW R SHYIH2AY &¥mgh A Y 2 dzi
(SourceMSR, 2018

During group meetings, people are embarrassed to share their factualofinancial well being, the

more affluent participants tend to underplay, while the poorer participants, prefer to be neutral.

In group scenarios, personal highs or lows are not freely discussed. Responses may be
indirect, respondents may mention dAcrop failure
mechani sms during hunger mont hso, adisatwhiohmmgy | and
be interpreted as indirect indications of the financial well being of that participant.

- =

-

Aid from INGQand UN Respndent attended rining and recad back pack fronUNICEF,

LIFTand World VisionSource MSR, 2018
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-

LivelihoodAid from INGO{Source MSR, 2018

il have bett eeingbdcauserofctPAGT. Theyeghve me Kyat 60000 for betel
leaf plantation. Now | have income from betel leaves for my f o o -dFari casual worker, 31
years old and married man, PhyaPon

AfSal ary amount is increased and we have
relaxed now. | had to do teaching in both school and private tuition beforehand because of
| ow s aTeachey 41 years old and married,31-50 years, PhyaPon

-
R LR T

Aid from World Vision and NGO; technical handbook for agricult¢@urce: MSR, 2013)
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Pakokku is situated in the dry land in upper Myanmar. Agriculture is diverse, with a variety of
crops cultivated in these areas. When compared to respondents in PhyaPon, Pakokku
respondents were financially better off, if only marginally.

The terrain, climate, agriculture and employment sources are markedly different in both these
areas. Terrain also determines the ease of access to credit facilities. Remote communities,
people living in the mountain regions often face terrain and transportation difficulties - making
access more difficult compared with people on the plains or the coast. Various international
NGOs have extended their reach to these remote communities with interventions ranging from
agriculture improvement to alternate cropping and making access to credit possible.

The research was conducted during March 2013, the dry season in Myanmar, when the
financial well-being is better that in the wet season. Most respondents said that they suffer
financially during the wet season. This was particularly the case for farmers in the rural areas,
whose arable land was often totally flooded during the wet season. Casual labour opportunities
also diminish, reducing the overall household income, forcing people into a cycle of debt.

AiThis was the case for not only farmers b
slipper manufacturing businesses dramatically reduce the product volume of the slippers.
Other reasons are that the slippers are needed to be dried under the sun and most of the
people do not wear t hose ki nds-Yauhg couple, @236
years, Pakokku

ADur i ng r aimyhusbané easnotrgo fishing and at beginning of school season |
have to pawn c¢clothes and household-items f
Housewife of fisherman, 31-50 years, PhyaPon

Official figures indicate the 45.5% of the working population are employers or self employed.
Employment opportunities are few, as Myanmar does not have a thriving manufacture sector.
Self-employment is apparent. The strong entrepreneurial culture in Myanmar is evident
everywhere, with many respondents working in the informal sector and trading: informal tea
shops, grocery stores, tricycle pedlars, selling government lottery tickets, phone booths,
traditional snack shops, tutoring, etc. - even producing an income by lending money, which
seemed to happen frequently with the slightly more affluent respondents. Income generation
through money lending is however not always restricted to the affluent always. When there is
money available at hand, they become money lenders. Women are more likely to engage in
part-time lending activities.

i | had extra money from pool saving and |
agreed to pay 8% interest to me. Unfortunately, | lost money and friend because she did not
pay back to me. From this experience, I n €

- Employed female, 31-50 years, PhyaPon

il l end money to the neighbours at 10% i
expense. I d o n énidingts@ IKkead nromey to thdé fandlier pdrsen only. | cannot
do anything if they cannotp a y b & tremplojied female, 31-50 years, Yangon
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Most of the households in which respondents lived, owned the property where they resided i in
many cases, the parents owned the land and the house. Some more affluent respondents
owned other land that they often used to speculate. Only some individual respondents in
Yangon mentioned rent as an expense. Rent was also not mentioned as income. Obviously
most of the respondents from rural area own lands and houses. In addition, the rent for houses
is not expensive in the rural areas. Financial hardships were obviously not related to property
ownership:

Most respondents were not very satisfied with their current financial well being. For people in
the rural areas, incomes are not stable during the year. Still, some were marginally better off
than before. However, uncertainties in the rural areas about employment, agriculture and other
activities remained. In the urban areas, job opportunities were higher, income for daily wages in
Yangon much higher compared to daily wage in rural areas (3000 - 4000 Kyats / day in Yangon,
1000 Kyats / day in rural areas).

The interiorof house showgthe financial wellbeing of the respondents
(A) House in rural villaggB) House in YangoiiSource MSR 2018

Urban respondents were financially better off than before because they had more job
opportunities now than in the past, and incomes better than before. However with an increase in
prices of essential commodities, and other expenses, purchasing power is still stagnant. People
generally have a semsien@d diad mmparoes cykargyietems ofpr e vi
improved communication, infrastructure, and access to information. Financial well-being may
only have improved marginally, as incomes are not proportional to rising costs. Purchasing
power in urban areas is different from rural areas, basically because income levels are different.

AiSince father became a pensioner, family ec
job as we want our parents to live without worries. Their happiness is the most valuable thing for
us. o A duationd ®ok gprvarious jobs including at a garment factory and last year in a

t own f ar firFemmle basual @orker, graduated, 31-50 years, Pakokku
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"PhyaPon is the base for fishing boats. As fish became scarce, trading is down and the workers
atj etties have | ess worko APreviously our hu
3,000 7 10,000 or 15,000 Kyats a day but now it is difficult even to get even

3, 000 KWiees af Bishermen, 31-50 years, PhyaPon

AMy sal ary i ncr &atste d0,000rKgate bu2 dbst & vidg also increased and
now | have to spend on eye treatment. Altho
I Female worker, (FGD),31-50 years, Pakokku

o = . @u' S 2
Possession of TV sh@the socio economic status of the respondents
(A) LCD TV owned by the female respondent live in downtown Yangon

(B) CRT TV owned by the female respondent lives in suburb Yangon

6/0 mné [/ we ¢+ 2ySR 06& UKS FSYIfS NBaLRyRSY
(Source:MSR 20138

3.3. Financial skills

Even very poor respondents were remarkably financially literate, and used terms like profit,

liquidity, capital, interest etc. with insight; even if their own profit was as little as 1000 Kyats,

they understood the concept. This was particularly apparent when they described the difference

bet ween 6ésavingd6 and O6investingod: investing 1is
somebody el seds business; saving is when you pu
would describe buying livestock as investing in his business. Saving provided limited interest,

but in investment profits were higher albeit with an element of risk involved.

i $aved gold because it is liquidity during an emergency. If | need huge money, | sell out it. If
I need smal |l amMalen2e-30 yeéars,pranggam i t . O

AfWhen compared to the benefits of savismgre
money than saving. In order to invest in farming, | need 300 000 Kyats. | cannot borrow that
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money from others because t hey- Fanocasua workdra3d
years old and married male, PhyaPon

AnSaving cannot make a the profit but inve
investment is related to my luck and policy of the country. | lost money from investing in
|l ottery business. 0

ifSome save money, some s av &l Gdd iS stable &nd the price s
does not go down. U.S dollar is internat:.i
Lottery agent, 49 years old and married female, Yangon

Educational achievement was a source of pride: the more affluent respondents interviewed
proudly displayed photos of graduates of the family; sometimes as many as 5 siblings of a
single family displayed their degree certificates. There seemed to be a direct correlation
between education and affluence; the most affluent respondent interviewed had a MBA; the
poorest respondent had primary level education. It is believed that good education will lead to a
good job, and improve living standards.

.- .
o »
-

Respondentgroudly show prizes, graduain pictures and awards received by family
members(SourceMSR 2018

Even with limited schooling respondents had a good numeric ability. They could for instance
recalculate monthly interest rate to a daily rate.

The research did not determine literacy; however, according to information of past studies that
MSR conducted, the literacy level is good. Male respondents had better literacy skill than female
in rural areas.

APl anningé has been described as one of the pre
formal budgeting was evident; however, this does not imply that respondents did not do any
planningi at t he very | east, mo st h @ d small adquint (@gwery b an k 6
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day, to use in case of emergencies. Many families tried to make some provision for the wet
season by putting money in the piggy bank. In spite of this, it seemed as if many of the poorer
people were trapped in a never ending continual cycle of juggling limited funds to pay interest
on their loans; they do not seem to be able to plan how to get out of the cycle of debt.
Respondents mentioned that most times people borrowed money from more than one source 1
it was not surprising that people were borrowing from one source to repay another. Informal
lending agencies charged high interest rates, so, the higher interest loan was serviced first,
followed by others. It was not considered unusual for people to balance more than one loan at
any given time.

Case Study 2 respondent, female entrepreneur from Yangon, involved in rattan handicrafts,
menti oned she had put some amount of money
about it. She earned interest on this saved money, and she has reserved this money for any
emergencies or for investing in new business.

As incomes are dependent on a number of factors, planning is not always possible. People
aspire for changes, for a better standard of living, but have to deal with food, education, and
ot her unexpected expenditureséleaving them
Most are thankful to the informal money lenders in their communities for easy access to money,
when in need.

When money was in surplus, the borrower also became a money lender. Small surplus was
also used to buy gold. Again, gold could be sold off or pawned in times of need. This was more
common in the urban areas. It was clear that in the absence of formal lending agencies, people
devised their own ways and means of financing, which was tried, tested, successful and
accepted by most people over the years.

3.4 Changes in complexity of the environment over time
3.4.1. General environment

Since 2011, Myanmar has opened its doors to democracy and change; the political climate in

Wi

the country has changed bringing in mor e HAnoepsesn and transparencyo

however, it seems as if this is experienced on global and national level to a greater extent than
at the grass roots level; as far as the citizens in Yangon are concerned, they have more
freedom of expression, which is noticeable in a freer press and that they can play music loudly.
Rural people have limited experience of change.

The biggest impact seemed to be improved connectivity; the uptake of mobile phones is
happening at a fast rate; we hypothesise that the ownership of mobile phones is far higher than
the official 5%.

There is also increased access to the internet. Many such services are advertised in Yangon.
Villages located close to the ward have benefited, there is greater access to mobile phones,
internet and print media. Remote villages are cut off from main stream activities, with few
villages having access to mobile phones, internet or media.
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3.4.2. Financial environment

It would not appear as if respondents interviewed in March 2013 were aware of any changes in
the financial environment, nor did they experience formal financial products and services to be
more accessible than in the past.

g .
(A) CB Bank in Pakokk(B) MADBRural Branch
(Source MSRttp://madb.moai.gov.mm)

Formal and informal financial institutions are present in both rural and urban areas.
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4. ATTITUDES

4.1. General attitudes

4.1. 1. Religious orientation

The Buddhist view of life permeates most of everyday attitudes, even for more affluent
respondents: a very high value is placed on living in harmony, doing good deeds, respecting
elders, family closeness, participating in spiritual activities, doing social activities as volunteers.
Some respondents believe that doing good deeds will have positive effects on their current lives
and next lives. On the other hand, some respondents believe doing bad things such as murder,
theft and crimes will have negative impact on current and next lives.

Spiritual highlights like attaining monkhood is treasured and people are prepared to spend vast
amounts of money on these (figures of a few hundred thousand kyats were often mentioned,
rich people might pay millions of kyats for such ceremonies; however, poor people and orphans
are mostly sponsored to take part in the events organised by the rich.)

Good deeds and contributions to spiritual activities punctuate daily life i donations for these
take place on a regular basis and people try to contribute, even if it is only 500 Kyats (in
Yangon) or 100 Kyats (in rural areas). However, non-contribution is not judged and does not
exclude these people from sharing in the benefits.

Acknowledgement of donation; Monthly donation record booKSource: MSR 2013)

The fact that transgressions against others will result in suffering, if not in this life, then in the
other lives, affects every day behaviour: it is for instance possible to walk with a bundle of cash
in the streets of Yangon. Crime rates are low in both urban and rural areas, people respect and
fear the law. It also affects the repayment of credit: it seems to be an unthinkable concept to not
repay debt. Non payment of debt would also disturb harmony and is therefore avoided.
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